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Executive Summary
No world-class or leading organization today can ignore working capital
management (WCM). Their effectiveness in optimizing WC requires a
certain formality. And, for most organizations, business to business (B2B)
payments represent a highly impactful element of operations that, if left
unmonitored or underserviced, can quickly become inefficient and error
prone. Put together, payments and working capital operations
comprise the majority of focus for practitioners and are the two
responsibilities most closely associated with treasury management.
These two broad categories also represent the core of Strategic Treasurer’s
2nd annual B2B Payments and WCM Strategies survey sponsored
by Bottomline Technologies and Bank of America Merrill Lynch.

Working Capital Management

From a WCM perspective we not only wanted to gauge how serious
corporates are in managing this capital comprehensively but also
examine areas of focus within the cash conversion cycle. Seeing
some key changes in where companies are finding or pursuing value
over time is interesting and informative to other treasury leaders
as it represents new areas of focus or opportunity. In recent years,
corporate initiatives to automate and streamline the cash conversion
cycle to achieve greater efficiency has been a particular area of focus
for both collections and receipts. This includes the use of e-invoicing
and e-payments functionality, as well as the utilization of rebate and
discount programs to generate improved returns on working capital.

Payments

The entire payments arena is undergoing rapid change from a
number of fronts, all influenced by technological advances and more
robust services and information. From distributed ledger technology
(DLT) and the use of APIs to the range of faster payments - change
is underway. Treasury and payables professionals are very practical
people. Their top drivers in this arena are efficiency and security.
Decisions are made in context and not in a vacuum; if you understand
how important these two components are to payment leaders you
will better understand the context of the various results of this survey
from spending plans to security initiatives around payments.

Craig Jeffery, FLMI, CCM
Founder & Managing Partner
Strategic Treasurer

There is much for
practitioners and
professionals to learn
and apply from this data
and its implications.
Enjoy digging in.

Corporate vs. Bank Perspectives

Corporate payment professionals and bankers are aligned in many
key areas and differ significantly in others. This too is instructive.
While it is widely known that banks tend to lead their corporate clients
on the development of new technologies and services, identifying
the unique drivers and strategies of each party in the relationship
is vital for understanding how and why certain changes occur.

© 2018 Strategic Treasurer. All rights reserved.
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About the Survey
2018
JANUARY

FEBRUARY

MARCH

Planning

APRIL

MAY

Survey Run Time

Analysis

15+

~275

RESPONDENT REGIONS OF OPERATIONS

TOP CORPORATE RESPONDENT ROLES

48%

91%

Asia-Pacific

40%

Latin &
South America

Africa

37%

22%

COMPANY SIZE BY REVENUE

34%

32%

18%

<$100M

consecutive
year of research

questions

Western
Europe
North
America

2nd

100+

industries
represented

respondents

JUNE

27%

Treasurer/AT

25%

Treasury/Cash Manager

15%

Treasury Analyst

6%

CFO

CORPORATE TREASURY STAFF SIZES

40%

35%

25%

3 or Less

4-10

11+

16%

$100M-$1B

$1-10B

$10B+

Increasing Revenue

© 2018 Strategic Treasurer. All rights reserved.
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Top Ten Statistics

45%

Pg. 6

of organizations generate
10,000 or more payments*
globally every month
* ACH/Check/Wire Payments

35%

Pg. 7

of corporates see equal
value in achieving efficiency
via automation of their
receivables process as for
their payables process

40%

Pg. 9

of organizations plan to put
more or significantly more
spend on card programs
this year compared to last
year

15%

Pg. 12

of banks are currently
using or piloting the use of
blockchain as a payments rail

58%

Pg. 7

of corporates choose invoice
delivery / capture as the
most important AP process
to automate, followed by
conversion of paper payments
to electronic methods at 52%

28%

Pg. 10

of organizations often or
always delay B2B payments
to their vendors/clients

64%

of corporates indicate that
security concerns have a
strong or very strong influence
on their planned payments
technology spend

29%

Pg. 11

of corporates indicate their
comfortability with mobile
apps for B2B payments has
improved over the past year

Pg. 14

of corporates are currently
using same-day payments
and/or other immediate
payment methods

65%

Pg. 8

50%

Pg. 15

of corporates find B2B
payables offerings very or
extremely important when
selecting a bank

© 2018 Strategic Treasurer. All rights reserved.
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Key Findings
GAUGING B2B PAYMENTS COMPLEXITY
Although the exact level of B2B payments complexity shifts
from year-to-year, ongoing challenges stemming from corporate
payment operations continue to have a profound impact on
treasury’s investment plans and strategic initiatives.

Consistently High Payment Volumes

In 2018, 45% of corporates generated 10,000+ payments monthly
(via check/ACH/wire), and 18% generated more than 1 million.
Additionally, a separate but related question found that 23% of
firms were also making more than 10,000 card payments globally
every month, and 9% were making more than 1 million.

GLOBAL MONTHLY PAYMENT VOLUMES

53%
28%
34%
43%
13%
29%

<1,000 transactions

1,000-100,000 transactions

100,000+ transactions

Card

ACH/Check/Wire

Wide Array of Currencies Used

In addition to high payment volumes, the use of multiple currencies
can further complicate treasury’s B2B payment processes. As it
stands currently, 56% of firms regularly make payments in three
or more currencies, and 39% regularly use more than six. While
the use of multiple currencies is necessary for firms that operate
globally, it can become a pain point for treasury as they attempt
to generate cash positions and develop financial reports.

Numerous Bank Relationships

Another area of analysis on payments complexity is with regards to bank
relationships. Similar to their use of multiple currencies, many firms find
that the globalization of business results in a need to develop new bank
relationships, especially in regions where current bank partners do not
operate or only provide limited services. Today, 34% of companies use
six or more banks for payment origination, and 12% use more than 21.

PAYMENT GENERATION:
BANKS & CURRENCIES USED

18%
26%
48%
34%
34%
39%

1

2-5

6+

Banks

Currencies

Uptick in Payments Spend

As B2B payments complexity continues to impact the realm corporate
treasury, we have witnessed a multi-year trend of elevated investments
in payments-related technology. The focus of these investments spans
anywhere from the implementation of a TMS or ERP to the utilization
of new payment types or services like Same-Day ACH. Looking ahead
to the next year, 26% of respondents plan to spend more than $100k
on payments technology, with EMEA-based companies comprising
the majority of this investment compared to U.S.-based firms.

26%

of corporates
plan to spend more
than $100K on
payments technology
in the next year

$100K+

© 2018 Strategic Treasurer. All rights reserved.
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ORDER-TO-PAY & ORDER-TO-COLLECT:
EFFICIENCY IS HIGHLY PRIORITIZED
When it comes to payables and receivables, corporate priorities
are overwhelmingly centered around efficiency and automation.
Today, opportunities to achieve greater efficiency abound as
the elimination of manual or time-consuming tasks can reduce
processing costs, provide greater visibility into cash flows, and allow
treasury to more effectively optimize working capital. Interestingly,
a large number of firms see equal financial and efficiency benefits
to enhancing both AR and AP workflows. Despite the impact that
certain connotations like “cost center vs. profit center” might have
on the prioritization of AP and AR initiatives internally, practitioners
are recognizing that both areas stand to gain from greater efficiency
and as such, both sectors of operation are receiving attention.

Payables & Receivables are Equally Important
Although they comprise opposite sides of the cash conversion
cycle, AP & AR workflows are very similar to one another. As
it stands currently, the automation of such tasks as payments
and invoicing can cut days or even weeks of float out of O2P/
O2C cycles and provide much greater control and transparency
to working capital. Looking at the data, just a slightly larger
portion of respondents (31%) saw AP automation as taking on
greater financial importance compared to AR (30%), while 29%
saw AR/AP automation as holding equal benefits financially.
When asked where the greatest efficiency benefits lay, 24%
chose AR, 30% AP, and 35% said they were equally important.

Automation is a Key Driver

When asked specifically about AP, the automation of the process
for efficiency and productivity was labeled as the top driver for
49% of corporates, even ahead of such factors as security and
cost. Regarding specific types of automation, invoice delivery /
capture (58%) and the conversion of paper payments to electronic
methods (52%) were the two components labeled as most
important. The areas of invoice and payment automation were
also labeled as the highest prioritized items to implement as part
of an AP automation solution. (59% and 57%, respectively).

FROM A TREASURY PERSPECTIVE,
WHERE IS THE GREATEST:
Financial
Benefit

31 %

Efficiency
Benefit

30 %

AP:
Automating
payments

AP:
Automating
payments

24 %

30 %
AR:
Automating cash
application

29 %

AR:
Automating cash
application

35 %

AP & AR:
Approximately
the same

AP & AR:
Approximately
the same

AP AUTOMATION: TOP AREAS OF FOCUS
Invoice
delivery/
capture

58%

Converting
paper payments
to electronic

52%
49%
Reconciliation

46%

Remittance
delivery

© 2018 Strategic Treasurer. All rights reserved.
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SECURITY CONCERNS REMAIN ELEVATED
Given what we have seen across the fraud landscape, it should
come as no surprise that corporates and banks alike are concerned
about and focused on security. Although the topics of fraud and
security were covered at length as part of our 2018 Treasury Fraud
& Controls Survey several months ago, the extremely high levels of
focus on payments security we witnessed through this survey is
worth pointing out again. With 50% of corporate respondents having
experienced B2B payments fraud in the past year and 14% suffering
a loss, it is safe to say that fraud remains a top industry concern.

Security Influences Spend

63% of banks say security concerns have a strong or very strong
influence on their planned technology spend, compared to 65%
of corporates. Even in circumstances where it is not specifically
security technology or controls being purchased, the overall
safety and robustness of new services and solutions has become
a top consideration that drastically influences spend.

THE IMPACT OF FRAUD

63%

Banks say...

65%

Corporates say...

Security concerns have a
strong/very strong influence
on planned technology spend

Security Concerns This Year vs. Last

63% of banks have higher or significantly higher payment security
concerns this year compared to last year, compared to 46% of
corporates. While the exact percentage of respondents more
concerned about payments every year fluctuates, the bottom line
is that nearly two-thirds of banks and almost half of corporates
have elevated payment security fears. Clearly, the threat that
fraud poses in the eyes of practitioners is not dissipating.

Banks

63%
46%

have higher/
significantly higher
payment security concerns
compared to last year

Corporates

Security Initiatives

47% of corporates indicated that their most important AR/AP B2B
payments initiatives for the next year were centered around fraud control.
Although the quest to achieve efficiency in the payables and receivables
realm is driving many corporate initiatives, organizations recognize that
they cannot ignore the threat of fraud and until they are satisfied with the
security and safety of their operations, it does not make sense to pursue
other enhancements. In terms of priority, many practitioners are looking
to safeguard their assets first, then make enhancements to workflows.

47% of corporates indicated

that their most important AR/AP
B2B payments initiatives are
centered around fraud control

© 2018 Strategic Treasurer. All rights reserved.
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CORPORATE CARD PROGRAMS SEE
HEIGHTENED FOCUS
Corporates Planning to Invest in Cards

While card payments are not always a focal point for treasury, data
indicates that such services are being increasingly emphasized by
practitioners. Given the fact that 23% of firms make more than 10,000
card payments globally every month, there is no denying that such
services are have become an important component of payment
operations. In fact, 78% of corporates plan to spend just as much
or more on card programs in 2018 versus 2017, with 40% planning
to spend more or significantly more. Overall, this makes eight times
more firms that plan to increase card spend vs. those planning to
decrease spend. Regionally, it appears that slightly more of this spend
will originate out of North America (42%) compared to EMEA (30%).

Ranking Card Programs by Popularity

When provided with a complete view of the card services
landscape, there are two types of programs that stand out as
taking precedence over the others; P-cards (Purchasing Cards or
AP Cards) and T&E cards (Travel & Expense). These were the only
two types of card programs in use by over half of the corporate
respondent pool; 59% for P-cards and 53% for T&E cards.

Vendors are Willing to Accept Card Payments

A final point of interest on the topic of cards is that approximately
two-thirds of organizations with card programs are satisfied with
the level of vendor adoption they have experienced. When choosing
to adopt or implement new payment methods and services, vendor
adoption is a pivotal component, as the use and traction of such
methods amongst one’s business network can make or break
the program. As it stands, these high levels of vendor adoption
and acceptance for card payments adds more optimism to the
continued growth of card services within the B2B landscape.

CORPORATE SPEND PLANS:
CARDS (THIS YEAR VS. LAST YEAR)

18% 5%
Unsure

38%

Spend
less

40%

Spend the
same

Spend
more

2018 PLANNED CARD USE
(EMEA VS. NORTH AMERICA)

66%
42%
54%
19%
31%
19%
11%
19%
11%
15%
15%
8%

AP Card (Purchasing Card)

Travel & Expense (T&E) Card

Virtual Card

Payroll Card

One Card

Fleet Card

North America
EMEA

© 2018 Strategic Treasurer. All rights reserved.
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MONETIZING PAYABLES: ANALYZING
CORPORATE PAYMENT STRATEGIES
Corporate Payment Strategies Vary

Nearly 30% of firms often or always delay payments to vendors; 41%
often or always earn rebates, and 40% often or always take discounts on
payables. Finally, 38% often or always require longer payment terms from
vendors. The point here is to show that there are a lot of methods and
strategies used by firms to optimize their working capital. Some of these
methods involve the extension of Days Sales Outstanding (DPO), while
others focus on reducing DPO. While each strategy has its own unique
advantages, strategies that minimize the impact of delayed payments
to vendors are usually recommended over those that force vendors to
go excessive periods without receiving funds. However, while delinquent
payments and delayed payment terms are frowned upon in today’s
environment, such practices are not altogether uncommon.

Rebates on the Rise

Corporate preferences for rebates compared to discounts grew
from 22% in 2017 to 30% in 2018. While both discounts and
rebates can be important components of any given firms’ payment
strategy, the rise in optimism towards rebate programs has gone
hand-in-hand with a rise in the use of card services. As rebates
are one of the primary mechanisms by which firms earn returns
or “cash back” through their card services, growing optimism
for card programs bodes well for the growth of rebates also.

PAYMENT STRATEGIES:
WE ALWAYS OR OFTEN

58%
41%
40%
38%
28%

Leverage least costly payment method

Earn Rebates

Take discounts on payables

Require longer terms from vendors

Delay Payments

REBATES IN THE SPOTLIGHT
Preferences for rebates over
discounts grew by
from 2017

8%

Corporates Largely Satisfied with Rebate Coverage
Excluding unsure responses, 57% of those with an AP card program
were receiving rebates and were satisfied with the level of coverage
they received. The same went for 54% of those with T&E Card
programs. This data shows that not only were over half of those
respondents with AP/T&E card programs utilizing rebates, the
majority were also satisfied with the level of returns they received. As
long as the benefits of these rebate programs are satisfactory in the
eyes of practitioners, there is no reason to suspect a drop in use.

46% of those with card programs

were receiving rebates and were
satisfied with the level of coverage
they were receiving

© 2018 Strategic Treasurer. All rights reserved.
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CORPORATE VS. BANK TECHNOLOGY
PERSPECTIVES
Mobile Payments: Corporates Remain Wary, but
Perspectives are Shifting
EEMobile Concerns

While 29% of corporates say their perspective towards mobile
functionality for B2B payments has improved, a significant
portion (32%) are uncomfortable with their use. This is more
than those that are comfortable (25%). While we continue to
witness growing optimism towards corporate mobile banking
applications, the point of inflection has yet to be reached and the
overall corporate perspective on this topic is one of caution.

EECorporates Show Interest in Payment Analytics

While many corporates remain uneasy with mobile payments, a
majority of corporates are open to using mobile functionality for
receiving notifications and transaction alerts (61%). This shows
that while the actual practice of transferring corporate funds
via mobile is still an area of concern, the use of mobile devices
within the B2B environment is not altogether taboo. Instead,
corporates are willing to experiment with mobile for certain tasks,
and may increase their use of such apps as continued innovation
and development in the space eats away their skepticism.

EEExpect Corporate Optimism Towards Mobile to Increase
Moving forward, we expect corporates’ mobile perspectives
to continue improving as consumer behavior and bank
innovation drives growth. In fact, despite their current levels of
skepticism, 60% of corporates find it important for their bank(s)
to be investing in mobile B2B payments functionality. All things
considered, the elevated importance that treasury practitioners
have placed on the development of mobile apps, coupled with
their improving stance on the use of such features, are both
strong catalysts for growth in corporate mobile banking.

Corporates: Are you comfortable with the use of
mobile B2B payment applications in treasury?

10% 32%
Unsure

33% 25%

Uncomfortable

Neutral

Comfortable

Corporates: How has your comfort level for mobile
B2B applications changed over the past year?

7%7%
Unsure

58%

29%

Stayed the
same

Improved

Declined

Corporates: Is it important that your banks
invest in mobile payment applications?

34%
Unimportant

6%
Unsure

60%
Important

Despite their concerns over the use of mobile payment apps, corporates are indicating
that the continued development of the technology is important to them, and are
gradually warming up to the idea of executing B2B transactions from a mobile device.

© 2018 Strategic Treasurer. All rights reserved.
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Blockchain: Banks Lead the Way on Innovation

When it comes to blockchain, banks are the clear frontrunner ahead
of their corporate clients in terms of research and development.
This is normal when a new technology begins to penetrate the
financial environment, as banks tend to drive the majority of
innovation before their corporate clients become too involved.
Because many corporates rely on their banks to invest in and
develop new services and solutions on their behalf, it makes sense
that institutions would lead the way with blockchain and DLT.

EEBlockchain Use

We are piloting blockchain or have made significant
investments of time or money in a pilot.

15%

5%

Banks

Corporates

Three times more banks than corporates (15% vs. 5%) are
actively using or piloting the use of blockchain payment
rails. As any blockchain-based payment product utilized by
a corporate would likely originate from a bank or Fintech,
these figures are understandable and warranted.

EEKeeping up With Developments

In addition to the use of blockchain, there is three times more
engagement from banks (36% vs. 12%) for actively monitoring
blockchain developments and keeping up with trends. While one
could expect a larger swathe of the corporate environment to be
actively monitoring blockchain, keep in mind that most treasurers
have massive workloads and are incredibly busy employees.
And until a new technology or service can demonstrate clear
advantages to their current processes, it does not always make
sense for a treasurer to proactively keep track of every new update
and development. This does not mean that interest in blockchain
is completely vapid, it just means that the technology has farther
to come before enjoying a more mainstream corporate audience.

EEBanks Proactive in R&D

This data, coupled with what we have seen with mobile applications,
is a clear indicator of the fact that banks continue to drive innovation
for their corporates clients with regards to new technologies
and services. This seems to be the way that corporates prefer
it, and given that banks continue to be a guiding voice for their
corporate clients on such matters as financial technology, their
continued focus on new solutions like blockchain is a promising
sign for the ongoing growth and development of the industry.

We are very active in monitoring development
and stay in touch with others about blockchain.

36%

12%

Banks

Corporates

When a new technology is
introduced to the financial
landscape, banks tend
to drive the majority of
investment and development
before their corporate
clients become involved.

© 2018 Strategic Treasurer. All rights reserved.
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B2B PAYMENTS: THE GOOD, THE BAD,
& THE UGLY
Payments that carry more information and support better transparency
have value for both the sender and the receiver. While speed is always an
area of focus, it is only one of the several main payments drivers. If you
improve the round-trip nature of business communication, everyone’s life
is made better. In large part, Treasurers and AP professionals understand
and expect this when considering changes to their payment operations.

This year's data on corporate
payment preferences
continues a multi-year trend
of practitioners favoring ACH

B2B Payment Preferences: ACH Red Hot, Checks Cold

for both making and receiving

ACH ranked as most preferable and most efficient form of
payments compared to checks, cards, and wires by both small
and large corporates. At the same time, checks (or cheques)
ranked as least preferable and least efficient payment type.
This data continues a multi-year trend of corporates favoring
ACH and disliking checks. Elsewhere, preferences for card and
wire payments fell between those of ACH and check, with the
indication being that such instruments are used for specific types
of payments or in specific business areas (i.e. AP card for vendor
payments, or a wire for high-value or cross-border transactions.)

MOST PREFERRED PAYMENT TYPE
FOR MAKING PAYMENTS

54%
22%
12%
11%

ACH
Card
Wire
Check (Cheque)

LEAST PREFERRED PAYMENT
TYPE FOR MAKING PAYMENTS

41%
35%
18%
6%

Check (Cheque)
Wire
Card
ACH

payments, and shying away
from checks (cheques) in
most circumstances.

MOST EFFICIENT PAYMENT TYPE
FOR MAKING PAYMENTS

54%
21%
16%
9%

ACH
Wire
Card
Check (Cheque)

LEAST EFFICIENT PAYMENT TYPE
FOR MAKING PAYMENTS

51%
23%
20%
6%

Check (Cheque)
Card
Wire
ACH

© 2018 Strategic Treasurer. All rights reserved.
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Faster Payments See Growing Interest & Use
EESame Day Majority

Nearly two-thirds (64%) of corporates are using some form of
same day payment methods for B2B payments. It is important
to note that this does not pertain specifically to Same-Day
ACH in the U.S., and is indicative of corporate use across any
same-day payments service, whether in the U.S. or abroad.

EEACH Dominates Corporate B2B Payments Focus

One-third of corporates currently use or plan to use Same
Day ACH. While this level of use is much higher than other
services and networks, this may be due to the fact that many
corporates’ tech infrastructures are perfectly aligned to quickly
implement Same-Day ACH services with little interruption,
while other methods (i.e. blockchain) would require a more
largescale technology overhaul. At the same time, given that
the respondent population for this survey was based largely
out of North America, it makes sense that use of “domestic”
payment schemes would be more significant than others.
Also notable was the fact that a fair percentage of corporates use
or plan to use SWIFT gpi (13%) and RTP (21%); promising numbers
given each service’s relative newness. SWIFT gpi offers increased
transparency and control over cross-border transactions initiated
through the SWIFT network, while Real-Time Payments (RTP)
has been set up in North America by CHIPS as the private-sector
equivalent to Same-Day ACH. RTP has only been live for
approximately six months now, while gpi is just over one year old.

Are you currently using Same-Day payments
and/or other immediate payment methods?

31%
No

5%
Unsure

64%
Yes

B2B FASTER PAYMENTS USE

33%
21%
13%
10%
5%

Same Day ACH

Real Time Payments (RTP)

SWIFT gpi

EBA Clearing

Blockchain

In what areas are you using or interested in using Same-Day payments and/or immediate payment methods?
(Select all that apply)

AP/B2B
payments

Alternative to
wire transfers

36%

Payroll

37%

57%

36%
Cash concentration

54%
Emergency
payments

© 2018 Strategic Treasurer. All rights reserved.
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BANK PAYABLES SERVICES: HOW DO
CORPORATES FEEL?
Clients Satisfied Overall

All things considered, banks appear to be doing a good job with
addressing the corporate environment’s payables needs and with
fostering innovation in the B2B payments landscape. Specific
areas where corporate preferences and viewpoints were captured
included corporate-to-bank system integration, bank R&D efforts,
and the adequacy of current bank payables offerings. Corporate
respondents were also polled on how important they believed
payables services were when it came to selecting a bank. The
top findings from this research are elaborated upon below.

EENearly 3x More Corporates Satisfied on Bank System
Integration
Half (51%) of corporates are satisfied with the integration
between their bank system and internal financial system,
while nearly 1 in 5 (18%) are dissatisfied. Although this data is
primarily positive, in evaluating overall corporate perspectives
on bank services, system integration stands out as an area
for improvement. However, these processes should see
widespread improvement over the next several years with the
arrival of PSD2 and as banks increasingly overhaul their tech
infrastructures to replace legacy systems with newer models.

EEOver 10x More Corporates Satisfied on Payables R&D
52% of corporates believe their banks are investing in innovative
B2B payables offerings, compared to just 5% that say no. This
data builds upon what we have seen in the technology space,
where banks lead their corporate clients on development and
understanding of items like mobile payment apps, blockchain,
and DLT. And given the overwhelmingly positive attitudes of
corporates on the R&D efforts of their banks in this arena,
the current flow of things does not appear to cause much
consternation. However, given that B2B payables offerings are
very or extremely important factors in bank selection for 50%
of corporates, any change in the ability of banks to address
client needs would undoubtedly cause a major industry shift.

For payments, how satisfied are you with the
integration between your financial system and
the bank?

18%

32%

Dissatisfied

Neutral

51%
Satisfied

Do you believe your banks are investing in
innovative B2B payables offerings?

10% 5% 34%
Unsure

Neutral

52%
Yes

No

How important are B2B payables services
when it comes to selecting a bank?

9% 7% 34%
Unsure

Slightly
important

50%
Very or extremely
important

Not important

All things considered, banks appear to be doing a good job with addressing the corporate
environment’s payables needs and with fostering innovation in the B2B payments landscape.
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Putting it Together
Questions to Answer
How Efficient are your Payables
& Receivables Cycles?

How Can You Further Optimize
Liquidity?

As a growing number of firms look to automate
their invoicing and payables processes and as
vendor adoption of such technologies and services
improves, now might be a good time to begin
considering similar initiatives at your company. The
availability and democratization of such services has
increased significantly in recent years, and as more
firms turn to automation to achieve efficiency, it is
quickly becoming a disadvantage not to follow suit.

What payment types do you use and why?
Clearly, there is a strong preference for electronic
instruments over paper-based methods, with
ACH as the clear frontrunner. However, other
payment methods such as cards can provide
valuable advantages in the form of rebates and
other cash-back opportunities. As the popularity of
card programs rises, corporates would be wise to
consider if their own operations could be enhanced
through the deployment of a card program.

Do You Know When & How to Bring
New Services to Your Clients?

Corporate-to-Bank Connectivity
Needs Further Inspection

When it comes to new payments technologies
and services, most practitioners do not have time
to keep up with every new development. Instead,
they rely on their banks to drive innovation and
then offer enhanced services to them. While
data indicates that this process is advantageous
for both parties, banks must be careful not to
misunderstand corporate needs or target corporates
with consumer-centric services. Remember that
the consumer and commercial markets have
different requirements and preferences, and
be sure that the type and level of service has
been customized to fit each’s specific needs.

While corporates indicated high levels of satisfaction
with their bank services in practically every category,
the area with the highest level of dissatisfaction was
with regards to system integration. Given the reliance
of many corporates on bank portals and direct (H2H)
connections for executing payments and receiving
statements, the integration between these systems
and their back-office ERP or TMS can be a major
pain point if such processes are inefficient. As this
is an area repeatedly stressed by practitioners as
being in need of an upgrade, banks would do well
to ensure the integration of their systems with
corporate solutions is streamlined and efficient.

Have a question?
Contact an expert!

+1 800.243.2528
bottomline.com
info@bottomline.com

+1 678.466.2220
strategictreasurer.com
info@strategictreasurer.com
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A Deeper Dive
Wait, There’s More!
The previous sections of this report have covered the central themes and
findings from the 2018 B2B Payments & WCM Strategies Survey. However,
there is much more data to analyze! While we have covered over 40 unique
data points in this report, there were over 100 questions asked as part of the
survey. Furthermore, Strategic Treasurer’s full data library features extensive
corporate and institutional insights regarding operations like cash positioning and
forecasting, technology use, fraud prevention and security, compliance, and risk.

Available Survey Resources:

ACROSS ALL SURVEYS

9+ YEARS

of archived industry
data

FULL DATA LIBRARY (Content Available upon Request)
Over 100 questions cut by company size and region

SPECIAL REPORT (For Survey Respondents Only)
Key Findings Analysis and Over 50 uncut questions

GENERAL REPORT (For Broad Industry Consumption)
Key Findings Analysis only

~1800

annual respondents

600+

questions across all
surveys

How Can I Access the Full Results?
While these results will be highlighted throughout the year in various industry
webinars, presentations, whitepapers, and analyst reports, Strategic Treasurer
also provides data from this and our seven other annual industry surveys
to corporate and institutional clients through benchmark reports and other
market intelligence resources. These reports are made available upon
request and can be customized to fit the unique preferences and needs of
any organization. To learn more about our survey reports and to access more
data, click on the link below or contact a Strategic Treasurer representative.

COVERAGE INCLUDES
āā Corporate Spend Plans
āā Commercial Banking Services
āā Treasury Technology Use
āā Risk & Compliance Mgmt
āā Economic Outlook

Click here
to learn more

ISAAC ZAUBI, CTP
Publications Manager
isaac.zaubi@trategictreasurer.com
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About the Organizations
Bank of America Merrill Lynch
Bank of America Merrill Lynch offers integrated financial guidance and solutions
to small and mid-sized businesses, municipalities and government agencies
in the U.S. and large corporate clients around the world. We are a leading
provider of card solutions, working with clients to understand their unique
payments processes and deliver integrated electronic solutions designed
to increase efficiency, visibility and control. We offer card technologies that
deliver easier and faster access to consolidated global data, and products
to target and increase supplier acceptance and benefits, helping clients
reduce costs, increase working capital and improve process efficiencies.

+1 980.275.6597
bofaml.com

General disclaimer for Bank of America Merrill Lynch, visit baml.com/disclaimer

Bottomline Technologies
Bottomline Technologies (NASDAQ: EPAY) helps make complex business
payments simple, smart, and secure. Corporations and banks rely on Bottomline
for domestic and international payments, efficient cash management, automated
workflows for payment processing and bill review, and state of the art fraud
detection, behavioral analytics and regulatory compliance solutions. Thousands of
corporations around the world benefit from Bottomline solutions. Headquartered
in Portsmouth, NH, Bottomline delights customers through offices across the
U.S., Europe, and Asia-Pacific. For more information visit www.bottomline.com.

+1 800.243.2528
bottomline.com
info@bottomline.com

Strategic Treasurer
Since 2004, Strategic Treasurer has helped hundreds of corporate clients face
real world treasury issues. Our team of senior consultants is comprised of former
practitioners with actual corporate treasury experience who have “hopped the
desk” to support their former peers from the consulting side. Strategic Treasurer
consultants are known not only for their expertise in the treasury space, but
also for their responsiveness to client issues, thorough follow-through on each
project, and general likability as temporary team members of your staff.
Our focus as a firm centers on maintaining true expertise in the treasury space.
Through constantly refreshing our knowledge and intentionally learning about leading
solutions, we ensure that our understanding is both global in scope and rich in detail.

+1 678.466.2220
strategictreasurer.com
info@strategictreasurer.com
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